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PresentationPresentation
It is our pleasure to present the 5th edition of LABEL LATINOAMERICA –
International Exhibition and Conference on Adhesive Label,Tags and 
RFID, that will be held from 27 - 30 June,2011 at Anhembi  Convention 
Center, in São Paulo – Brazil.

The first Label Latinoamerica was held in 2004, cited as the leading trade-
focused sector of Adhesive Labels, Tags and Identification  Products 
(RFID),and consolidated in 2009. It brought together exhibitors and visitors 
from throughout Latin America and surpassed all expectations of public and 
exhibitors concerning business transactions.

Label Latinoamerica is an industry event for the industry”.

For the 2011 edition, we will have for the first time the support of Abimaq –
Brazilian Machinery Industry Association. Others related Associations and 
Supporters who had always attended the event will be again with us and 
once again, will be the stage for effective market-directed business of 
Narrow Band.



The Adhesive Label sector consumer market  is estimated  at 147 million 
users from industry, business and service providers.

In Brazil, this market has approximately 2,600 companies.

The adhesive label sector is responsible for 42,000 direct jobs in Brazil.

It uses more than 1,600 types of high -tech equipment;

8,500 metric tons of ink/year;

10,000 metric tons of adhesives/year and

520 million sqm.of paper and film/year.

MarketMarket



. Aligners, compressors, exhausters and peripherals

. Converters

. Labelers and Taggers

. Blades: rotating, flat, laser cutting

. Flexography: photopolymers, films, printing and anilox cylinders,    
cylinder coating, special fabrics for cleaning

. Hot stamping: oiser, types for hot stamping, films.

. Digital and ink jet printing and all necessary peripherals.

ExhibitorExhibitor SectorsSectors



. Converting machines.

. Equipment for pre -printing.

. Off Set: printing plates, blankets, ink rollers.

. Paper, adhesives, glues, silicones and liners.

. RFID 

. Silk Screen: screens and equipment.

. UV System: varnish, ink and lamps.

. Inks (Flexographic, typographic, offset, silk screen) varnishes 
and consumables in general.

ü
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During the event, visitors will have the opportunity to know the latest new 
technologies, market services and the whole production chain in only one 
place.

This public is highly trained and qualified, mostly  by people
with decision -making power, such as:

. Company - Industry owners

. Managers

. Engineers

. Buyers

. Industry Professionals

According to the communication strategy planned, we estimate an 
audience of more than 8,000 visitors.

VisitorsVisitors
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The Label Latinoamerica is directed to attend different market 
segments, such as:

. Beverage Industry

. Food Industry

. Pharmaceutical Industry 

. Cosmetics Industry

. Chemical Industry

. Plastic Industry 

SegmentsSegments



. Opportunity to promote products / services to a highly qualified 
audience, encompassing visitors and the exhibitors themselves.

. Expand the portfolio of suppliers and future representatives;

. Opportunity to close business partnerships with qualified buyers in various 
sectors;

. Increase business with international companies and distributors.

. Brand visibility.

. Company logo at: www.labelatinoamerica.com.br 

ExhibitosExhibitos ´́ s s AdvantageAdvantage



Organization & Promotion: AM3 Feiras e Promoções

Venue: Anhembi Convention Center – São Paulo - SP
Realization: 27th - 30th of June, 2011 / from 1 p.m. to 8 p.m.

Phone: (5511) 3624-8466 Fax: (5511) 3845-5052 
label@am3feiras.com.br www.labellatinoamerica.com.br

Official Travel Agency: Lisboa Turismo ( www.lisboaturismo.com.br )
Official Freight Fowarder: Fiorde Logística Internacional 
(www.fiorde.com.br )

International Representatives: Asia, Americas, Europe,Turkey and 
Middle East.

Institucional Support:

InformationInformation & & ServicesServices


